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SHINING Mountains Project

Action 5.1

HANDBOOK ON HOW TO ASSESS CORE TERRITORIAL COMPETENCES FOR HEALTH AND WELLNESS BUSINESS 

Developed by Project Partner 7:

No Frontiers – 21st Century Association,

Bulgaria

the shining mountains project

The aim of the project is to stimulate the indigenous potentials of mountain areas in order to strengthen their business environment and to promote a diversified development strategy. In particular, the focus of this project and of its strategy for the relaunch of the territories involved in the sector of Healthcare and Wellness. H&W recently appears as a dynamic sector with a high rate of expansion. It fits particularly well with the characteristics of mountain areas: for those reasons it could represent a factor of competitive advantage. Looking at H&W as a drawing power, SHINING Mountains has defined joint managerial and operative tools to help territories involved to reallocate and strengthen their economic activities and their current supply in H&W. A great attention is paid to the development of managerial competencies of public and private actors through a specific training programme and to the enlargement of its range of actions to the whole CADSES area.
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EXECUTIVE SUMMARY

Tourism is the world’s biggest and fastest changing industry. The globalization of world economy contributes to the mobility and growing independence of tourists in the process of choosing and deciding which destination to visit and what tourist services to opt for. A lot has been written on the issue of wellness tourism in recent years. Some authors support the thesis that it is part of health tourism, while others believe that it is a new term in the tourist field and that it is a more general concept.

The authors of the SPORTS, HEALTH AND WELLNESS topics proposed under the SHINING Mountains Project clearly champion the second opinion. The way of selecting the types of tourism suggests that a new product, bringing together the three aspects under mountainous conditions, will be offered in the tourist market. 

In this connection the assessment of territorial competencies is essential for a detailed analysis of what is needed to attain the standards of building a new destination brand. Using as a starting point the specific knowledge of the staff occupied in the tourist sector, an assessment should be made if their knowledge  (competence) is sufficient, if they need to learn more, what the education level in this field is, if it matches the actual requirements, and whether the local authorities are involved in and contribute to competence development. 

Territorial competence in the area of sports, health and wellness tourism is a totality of many types of knowledge and skills that should be taken on board by the administrative staff in the respective regions, municipalities and communities responsible for tourism development, as well as by tour operators, tourist information offices, managers of tourist facilities and the on site personnel offering the different types of services, etc. 

The purpose of territorial competence assessment is to establish the state of the three crucial factors of tourism development: resources of qualified professionals; training; knowledge about the development of the tourist product. 

The Handbook reveals the necessity of acquiring knowledge about the natural resources, the historical and cultural landmarks, the creation of attractions, etc. for the development of sports, health and wellness tourism. The bearer of this knowledge is man. The success of a tourist destination would be impossible without qualified, ambitious local personnel willing to learn about innovations and take them on board. 

The means of territorial competence assessment (TCA) are directly related to human resources and to the knowledge about the development of territorial competence. On the one hand these are the tools that will be used to collect information about knowledge and territorial competence in general, and on the other hand this is the formation of representative (target) groups of people, i.e. the people, who determine the organization, development and offering of the tourist product. It is suggested that three target groups should be created.

The first one is to involve the people who have already acquired their education and hold relevant positions related to tourism. This group is to have three subgroups: the staff of the government bodies, municipal administrations and local authorities responsible for the development of tourism in the region; tour operators and individuals working at tourist offices, tourist information centres, etc.; the personnel at tourist facilities.  

The second group would include the tourists, who have visited facilities at tourist destinations, because they are the “mirror” that reveals what has been done. 

The third group is related to the educational and training sector. 

Different forms of training have been suggested: on-the-job or off-the-job courses, evening education, e-learning, on-site training, etc. 

The methodology for assessing territorial competence includes: assessment of the density and competence of the sports, health and wellness human resource potential in the region; assessment of the territorial competence (TC) of the municipal staff responsible for tourism; assessment of the TC of tour operators; indirect TCA via a survey among tourists. 

An important training-related element of TCA is the saturation of the target mountainous region with professionals with specialized education in the tourist service sector. A survey in this field, conducted on the territory of Bulgaria, is presented. It is an illustration of a possible way to assess territorial competence related to the issue of the adequate number of qualified and well-trained professionals in tourism. It not only highlights the general need for educated and skilled staff, but also provides information on the highly demanding attitude of the local community towards the quality of education in some specialties. 

A successful survey of the territorial competence of municipality personnel, of the staff in the resorts responsible for the development of tourism in a certain area, among the employees directly involved in providing services to tourists, among tour operators, tourist agents and guides, among students and trainees, can yield abundant information about the actual condition of the tourist product and the tourist service in the examined region. This survey can be used as a basis to develop an overall strategy for the development of the education in the region, which can underlie successful business in the tourist industry. 

An attempt has been made to present the H&W territorial competence topic in a succinct way, so that the paper can be used as a concise handbook for practical purposes by professionals in the different spheres of this tourist sector. The focus is primarily on the knowledge of the competence bearers, who are the crucial factor for the successful launching, development and promotion of the tourist product on the market. 



INTRODUCTION

The concepts to be discussed in this handbook, namely SPORTS, HEALTH and WELLNESS in mountainous regions, imply seeking for all the opportunities offered by such destinations for the development of this tourist sector. The concept of “health” is interpreted here in the sense of offering such a package of services to the tourist that will lead to boosting, recovery or maintenance of their good physical and spiritual condition. 
The word “WELLNESS” is a combination of parts of two words: WELLBEING and FITNESS. The first syllable of the former has been coupled with the last syllable of the latter and thus the word WELLNESS has been coined. This newly created lexical unit has provided the basis for developing the philosophy of a healthy lifestyle ensuring a person’s good physical condition and mental state. 
While living a life of daily strain one is often exposed to stress situations that have an adverse effect on their psycho-physical condition. The wellness philosophy is focused on the gifts of nature that help one counteract the negative impact of the modern lifestyle. It is the philosophy of good psychological and physical condition covering the whole range of health promotion, disease prevention and prophylactic activities.  

In recent years wellness has been a topic discussed by numerous authors of various educational backgrounds. Some of them support the thesis that this is part of health tourism, while others believe that this new tourist notion, which is actively established on the market, stands for a more general concept. 

The authors of the SHINING Mountains Project, who have selected the topics of sports, health and wellness tourism are definitely in favour of the second opinion. On the other hand, the mode of selection of the types of tourism suggests that a new product, bringing together the three elements in a mountainous setting, will be offered on the tourist market. The sequence of the terms used: “sports, health and wellness”, may be interpreted in the sense of mutually complementing activities and development of a single product and/or as a gradation: for example starting with sports activities in the open seeking to foster health, with special mountain routes suiting the age characteristics and physical abilities of the groups of tourists, passing through the treatment, relaxation, tonic, beautifying and other programmes of the spa centres and ending up with cultural entertainment allowing the tourist to learn about the region specific cultural and historical heritage, natural resources, religion, traditional life, etc. 
Naturally, all this should be offered to the attention of the tourists in such a way that tomorrow, as they go back home, they will eagerly share impressions with their friends and next year they will jointly come to the same tourist destination again. To put it differently, we revisit the old tourism principle: the way in which this complex product is promoted will determine its marketability and, respectively, the success of the tourist facilities and destinations, where it has been or will be offered. Hence, the need to use the gifts of nature, the historical landmarks, the attractions created for the visitors of a resort for developing sports, health and wellness tourism. 

All these are directly dependent on human resources. The success of a tourist destination would be impossible without a potential of qualified, ambitious professionals, willing to learn about innovations and their implementation. 

Therefore, human resources underlie territorial competence assessment (TCA). Professionals are the bearers of territorial competence (TC). They are the champions of rational utilization of natural resources in tourism and of their protection, of the establishment of a good infrastructure, of the identification and exhibition of archaeological and cultural assets, etc. 
FACTORS FOR TERRITORIAL COMPETENCE ASSESSMENT

Tourism is the world’s biggest and fastest changing industry.  The globalization of world economy contributes to the mobility and growing independence of tourists in the process of choosing and deciding which destination to visit and what tourist services to opt for. Therefore, it is no more sufficient to set goals and build a reputation that the respective tourist facility offers services and products on top national level. International recognition should be achieved and confidence should be built that the international quality criteria and standards have been met or that efforts are being made to attain them, at that not only temporarily, for a short period of time, but on a permanent basis as well.  

What is a tourist destination and what is needed to make it attractive to tourists? 
An answer to this question can be found in the Porter Model (Fig. 1).
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(Source: Michael Porter) Chapter “Clusters and Competition”, in “On Competition”, Harvard Business
Review, 1998, p. 211
Figure 1. Components of Porter’s Diamond Model

From this perspective TC assessment is crucial for a detailed analysis of what is required to meet these standards. In this connection the assessment of territorial competencies is essential for a detailed analysis of what is needed to attain the standards of building a new destination brand. Using as a starting point the specific knowledge of the staff occupied in the tourist sector: the personnel at the tourist facility, the tourist agent, the tour operator, the officer in the municipality responsible for the development of tourism, an 
assessment should be made if their knowledge  (competencies) is sufficient, if they need additional skills, what the education level in this field is, if it matches the actual requirements, and whether the local authorities are involved in and contribute to competence development.  

Here is a chart illustrating the major factors that have a bearing on competence (Fig. 2).





Figure 2.  Factors that have a bearing on competencies

AREAS OF KNOWLEDGE ON THE DEVELOPMENT OF SPORTS, HEALTH AND WELLNESS TOURISM

1. 
NATURAL RESOURCES 

1.1 
Geographical location 

1.2 
Climate

1.3 
Mineral water resources 

1.4 
Environmental condition of the air; natural surface water sources: rivers, lakes, dams; flora and fauna- reserves, etc. 
2. 
CULTURAL AND HISTORICAL HERITAGE


2.1. History of the region 

2.2. Sights

2.2.1. 
Monasteries

2.2.2. 
Architectural heritage: houses, reserve settlements, etc.

2.2.3. 
Archaeological excavations 


2.3. Traditions, way of life, crafts 


      2.3.1. Red-letter days, festivals 


      2.3.2.Museums, exhibitions, outdoor artistic events


      2.3.3.Wine-cellars

3. 
SPORTS 

3.1. 
Winter sports: skiing, sledge riding, snow-boarding, etc. 

3.2. 
Mountain sports: biking and hiking 

3.3. 
Rafting 

3.4. 
Tennis 

3.5. 
Golf 

3.6. 
Hunting and fishing 

3.7. 
Swimming in natural water basins 

3.8. 
Hang-gliding, etc.  

4. 
TOURIST FACILITIES 


4.1. Tourist facilities offering sports tourism 

4.2. Tourist facilities offering spa and wellness tourism. 

4.3. Tourist facilities offering sports tourism, spa and wellness  services. 

4.4.  Tourist information offices at the resorts and in the regional and district centers. 

5. 
INFRASTRUCTURE 


5.1. Road network  


5.2. Railway network 


5.3. Accessibility of transport 


5.3.1. Motor transport 


5.3.2. Railway transport 


5.3.3. Air transport 

5.3.4. River transport 

5.4. Water works and environmental infrastructure 
5.4.1. Water supply


5.4.2. Sewerage 


5.4.3. Waste water treatment plants 
5.4.4. Solid municipal waste landfills  

5.5. Communications 


5.5.1.  Telephone 


5.5.2. Electronic communications
5.5.3. Radios

5.5.4. Television  


5.6. Social infrastructure 


5.6.1. Education – educational establishments 

5.6.2. Healthcare – establishments for primary and hospital healthcare.  

6. 
ECONOMIC FACTORS 

6.1. Demographic indicators and population migration 

6.2.  Economic indicators

6.2.1.  Light industry: wine production, fish breeding, herb
growing  

6.2.2.  Environment polluting industry

6.2.3. Agriculture: stock breeding and market gardening, forestry
The purpose of territorial competence assessment is to establish the status of the three crucial factors of tourism development: 
1.  Resources of qualified professionals 

The first question that has to be answered by such a study is whether there is an adequate resource of qualified professionals for the development of this complex tourist product.  

The second issue is to specify the demographic parameters of the region as a training resource. 
The third one concerns the qualification and skills of the current staff members.

2. Training. Existence of tourism schools, colleges, universities on the territory of the region as a factor for the development of tourism. 
3. Knowledge about the development of the tourist product.

· Knowledge testing
· Testing the knowledge of the personnel occupied in the tourist sector on the available natural resources and the extent to which they can be used for the development of this complex tourist product.

· Testing the knowledge of municipal staff responsible for the development of tourism. 
· Questionnaire surveys, including such among tourists, which are the so-called “other side of the mirror”. 
· Advertising 
· The condition of advertising as a factor contributing for the attraction of tourists and as an indirect factor for territorial competence assessment. 
The assessment of territorial competencies requires preliminary research on a contingent of people occupied in the tourist sector or responsible for its development in a municipality, town, etc. Some of the questions that they are to answer should concern the environment: status of the environment, landscape, natural and/or man-made conditions for the development of various types of sports; climatic and mineral water resources allowing the use of classical and modern methods of balneological and climatological treatment, prevention of diseases, prophylactic therapy and health promotion; cultural assets, ethnic and environmental peculiarities of the region that can be tied to cultural gala days exerting favourable impact on the emotional condition and on the physical and mental health of a human being. A part of this knowledge should necessarily be the principles of a healthy diet in line with the peculiarities of the national cuisine, etc. 

The existence of the described factors should be considered in close relation to the available infrastructure and/or the possibilities for its development. Another key issue is to ensure the availability of professional staff. The specificity of the region should be known and the demographic indicator should be analyzed. 

Mountainous areas are more scarcely populated, even depopulated as local people leave them to go to bigger towns and cities in search of a living. Hence, the development of tourism in those particular regions would, on the one hand, attract employees from other regions, and, on the other hand, prevent local people from leaving and provide them with livelihood. The reduction of migration, the increase of the relative share of the people in the active age bracket and particularly of the young people, who constitute the majority of those employed in tourism, would be of great economic significance for the development of the respective region, resort, district. 

When assessing territorial competencies one should also be familiar with economic analyses giving an idea of the economic condition of the region, such as its gross domestic product and the percentage of the economic growth contributed by tourism. Then one should analyze what share of this growth is provided by the different tourist sectors, such as sports, health and wellness and/or what is the total contribution of all three of them put together. A detailed study of these data may help identify the best practices in the region and the success factors. Whether a good occupancy rate and substantial numbers of visitors of tourist facilities are the result only of the wonderful conditions and organization of the activities within the facilities themselves, and/or of the utilization of all possibilities (natural resources) offered by the region. Whether these natural resources are sufficiently well displayed and highlighted and whether there are reserves that can be developed and included in the offered tourist product. Whether these resources would be preserved or threatened when the tourist product is offered, etc.  It is a must to think about the future rather than overexploit the region at any cost today and now. This is not consistent with any far-sighted policy for sustainable development of tourism.           
MEANS OF TERRITORIAL COMPETENCE ASSESSMENT

Territorial competence in the area of sports, health and wellness tourism is a totality of numerous types of knowledge that should be taken on board by the administrative staff in the respective districts, municipalities and communities responsible for tourism development, as well as by tour operators, tourist information offices, managers of tourist facilities and the on-site personnel offering the different types of services, etc. 
Sports, health and wellness territorial competence is also closely related to the education processes in a particular country. Any expectations of good territorial competence should be based on an examination of the curricula at the tourism schools and colleges and at the tourism chairs of the respective universities. This type of tourism pools many types of knowledge, which implies that the training of professionals should include specific information for the managers of the facilities, as well as for hotel and spa centre receptionists, for cooks and for on-site animators, etc. The specificity of this education and/or postgraduate training is determined by the specificity of the tourist product in the sports, health and wellness sector. 

The means of territorial competence assessment (TCA) are directly related to human resources and to the knowledge about the development of territorial competence. Such an assessment is crucial for the development of a Marketing Plan of a certain region, where this specific tourist product is to be developed or has already been launched. Before undertaking TCA one should identify its goal: Whether individual parameters of the TC development factors should be examined for the purpose of improving certain activities related to this type of tourism or a thorough analysis should be conducted as a basis for future strategic investments. 
A correct assessment of such competencies requires an identification of: 

1. The tools, that will be used to collect information about the knowledge constituting territorial competence;
2. The representative (target) groups of people, with respect to whom these tools will be applied. 

1. The tools that will be used to collect information about the knowledge constituting territorial competence
Information is defined as “the result of the process of collecting, analyzing and organizing data in a way that is useful (valuable) for the person, for whom the information is intended”. The Oxford Dictionary points out that one of the earliest meanings of the word “information” is “informing”,i.e. “moulding the thinking” of the individual by means of education, training, instruction. The modern theory of human communication regards information as quality of the message conveyed by the message generator to the respective receiver. Fig. 3 presents the competence pyramid for each working person. It includes three levels of competence:

· Functional competence; 

· Management competence; 

· Leadership competence. 

Functional competence is the competence in a particular functional area: manufacturing, sales, finance, accounting, delivery, transportation and logistics, marketing, PR, human resources, etc. Unless a person’s functional competence is sufficiently high, he or she cannot have a high level of management or leadership competence.
Management competence: there is no way for a person to have sufficiently high leadership competence, unless he or she has sufficiently high management competence. Hence, in order to achieve a condition where he can influence others in a sufficiently competent way, i.e. to exercise competent leadership, one should be sufficiently competent as a manager in a particular functional area. 
Leadership competence: this is the competence to influence other people. It is attainable only after the other two competence levels: functional and management competence, have been accomplished to a sufficient extent.


Figure 3. Competence pyramid
2. Representative (target) groups of people, with respect to whom the TC means will be applied.

Information should be collected from accessible sources and in an easy way that creates no difficulties for the respondents. The questions should be specific and clear, so that the information obtained when analyzing the answers should allow a realistic assessment of territorial competencies. This may include questionnaire surveys, field methods of data collection: identifying sources of field methods, choice of a field method, on-site intelligence work, preliminary research, on-site interviews, observation, and discreet measurements. The involvement of the local community in the field studies should be active and committed. 
Surveys can be carried out by personally filling in hard copy questionnaire  forms, via e-mail, by conducting interviews, etc. The questions addressed to the respondents should be grouped in accordance with their competence and responsibilities. Thus for example, it is advisable that civil servants, municipal and local government officials should be asked questions concerning infrastructure, natural resources, demographic indicators, cultural and historical monuments, while tourists that have visited tourist facilities should mostly answer the question whether they are satisfied with the way in which a certain tourist product is offered to them.

Territorial competence assessment may be carried out in three target groups. 
It is recommended that the first group should include people, who have already acquired their education and hold relevant positions related to tourism. 

This group is to be divided into three subgroups: 
· the staff of the government bodies, municipal administrations and local authorities responsible for the development of tourism in the region. These are the people that create conditions for the development of tourism in the region in general, and in the respective municipality and resorts in particular. They determine its development strategies and should be most knowledgeable about the “levers” that should be used to boost the growth in this economic sector. 
· tour operators and individuals working at tourist offices, tourist information centres, etc. Their skills determine to a large extent how a certain tourist facility or destination will be offered on the market in a most attractive way. Their good territorial competence may serve as a basis for drafting an adequate strategy for advertising and successful offer of the tourist product both domestically and internationally. 
· the personnel at tourist facilities. These are the people that maintain a direct contact with the tourists and that offer the tourist product. 
· Managers of tourist facilities; 

· Heads of Marketing and Sales Departments; 
· Receptionists at tourist facilities;

· Receptionists at spa and/or wellness centres; 
· Staff employed at spa and/or wellness centres;
· Officers in charge of sports at tourist facilities;

· Staff employed at kitchen facilities – chefs;
· Animators, etc. 
The second group would include the tourists, who have visited sites at tourist destinations. The data obtained from their completed survey questionnaires should be carefully studied  because they are the “mirror” that reveals what has been done. They indicate whether the tourist product has been successfully presented and if there are omissions. If such omissions exist, where can they be identified? Sometimes the personnel get used to the environment and fail to notice some small irregularities, which, however, are immediately spotted by a tourist. Only through a skillful and careful choice of questions can a hotel manager, for example, gather a lot of useful information. 
Here is an excerpt of a survey on the reasons for a decline in the number of customers in Bulgaria, conducted in 2004 (Figure 4).
	Question: Why are customers leaving and are they going to return?


	Answer :  The service is not good                               
	69%

	                 They do not like the product                       
	13%

	                 The competition is better                              
	9%

	                 Their friends have had bad experience          
	6%

	                 They are moving elsewhere                          
	3%



Figure 4. An excerpt from a survey (2004)

The third group is related to the educational and training sector.
Are there a sufficient number of schools, colleges, universities for conducting specialized education? Do the curricula include courses on this new tourist product or should they be introduced in the future? Do the educational establishments offer the whole range of specialties required in the region? Is the admission of students consistent with the needs of the region?  

It is a well-known fact that adequately trained professionals are the engine of a successfully developing tourist business. The varied and sufficiently long courses at the educational establishments, as well as the properly organized and conducted practice classes are a major prerequisite for effective education. With a view to attaining good territorial competency a review of the curricula of schoolchildren and university students has to be carried out. Knowledge of the specificity of tourism in the region may prompt expansion of the admission of schoolchildren and university students majoring in certain subjects and parallel with that reduction in the enrollment in others. The analyses of the questionnaires may reveal a need for conducting additional training for people already occupied in the sector. Training courses may assume various formats: off-the-job courses, evening education, etc. These may be courses at vocational training schools and colleges. A very significant issue is that of getting off-the-job training. The modern modes of education offer the option of e-learning training courses, which is a preferred method in many cases. 
The examination of the knowledge constituting territorial competence of those directly involved in the offering of the tourist service has its specificity, determined by the different profiles. Thus a future chef should have sound theoretical knowledge and practical skills regarding healthy nutrition and the typology of the national cuisine. On the other hand, a receptionist, who is the “Gate Keeper” of the tourist facility, has to be trained on how to provide adequate service to the tourist and how to focus his attention on the attractions on-site and in the surrounding vicinities. 
The suggested target groups include staff, whose efforts are crucial for the logistics, development and offering of the tourist product. There are numerous reference materials and textbooks on how to assess the professional competence of those directly involved in the tourist service. It is suggested that the assessment of the senior staff: managers and marketing specialists, should be carried out in the form of interviews, while their written task should be to present a plan for the development of the facility and/or for conducting successful marketing and sales. Tourist guides should be asked to submit a written plan and schedule for an outing or excursion following a definite route. It is advisable that the assessment of the competence of the staff at the spa and wellness centres, at the reception desk and that of the kitchen and restaurant personnel should include the “Mystery customer” technique, which provides objective feedback on your staff's performance in delivering your company's service standards. Direct observation and role play are suitable for the “Front line” professions, where the contact with the tourist is mostly direct. 

The SHINING Mountains project, however, focuses on the assessment of core territorial competencies, which implies thorough knowledge of the factors influencing this competence and their skillful use for the development of the tourist product. This means that a part of the questions in the survey questionnaire may be common for the municipal administration staff, for the tour operators, for the tourist office clerks, for the manager and marketing expert at the hospitality, catering or general tourist facility. These would be the questions concerning the location of the region, its infrastructure, tourist, archaeological, ethnographic and other landmarks, natural resources, etc. On the other hand, a part of the questions addressed to the tour operator may overlap with those addressed to the manager, marketing expert, hotel and spa centre receptionist, etc. 
The professionals listed above should be familiar with the core territorial competencies described so far and they should definitely be knowledgeable about the specificities both of the region, where the tourist facility is situated, and of the facility itself. Intertwining and overlapping territorial competence is a guarantee for good knowledge about the region and a prerequisite for the successful offering of the new tourist product. 
METHODOLOGY OF TERRITORIAL COMPETENCE ASSESSMENT

1. Assessment of the density and competence of the professional human resource potential in the region; 

2. Territorial competence assessment (TCA) of public servants in municipalities responsible for tourism;
3.  TCA of tour operators; 

4.  Indirect TCA: via a tourist survey. 

An important training-related element of TCA is the saturation of the target mountainous region with professionals with specialized education in the tourist service sector. To put it differently: Is there an adequate number of trained professionals at the already operational tourist facilities? Are there staff members that currently attend educational or training courses? Which are the specialist areas, where shortages of professionals are experienced? 
In this connection we quote here a part of a survey carried out on the territory of Bulgaria. Fifteen municipalities were selected on the basis of the criterion that they should have potential for the development of seaside, mountainous, cognitive and balneological tourism. Interviews were held with representatives of the local communities. Four statements were used to elicit responses: one asks for an assessment, another one for ascertainment of facts and two statements seek for opinions. The respondents had to express the extent to which they agree with the mentioned statements by using a scale of 1 to 5 (1 – fully disagree, 5 – fully agree).

One of the questions was: If you are employed in the tourist sector, do you have a completed level of tourist education? The mean value in some municipalities indicated that 19,8% of the interviewed respondents had such a background, 7,9% were students at the time of the survey, while the remaining 72,3% had no such education. The data reveal a pressing need for tourism education on various professional levels. The data variance is significant: 53,1%, which implies uneven distribution of specialist tourist personnel. The highest relative share of specialized education was established at one of the developed balneological resorts: 54,5%.

The aggregated data show that as regards municipal administrations, seaside communities account for the highest share of officers with specialist education: 25,6%, followed by the balneological resorts: 22,1%, and the lowest percentage goes to the mountainous regions: 16,6%. 

The purpose of the next question was to elicit the opinion of the respondents on the need for education and training in the tourist sector, focusing particularly on ten professions: attendants (chambermaids), waiters, receptionists, administrators, bartenders, chefs, tour operators, and tourist agents, an “other” option and an option for lack of opinion. It was found that the largest share of the respondents: 37,5% have indicated a need to train tourist agents, followed by tour operators: 31%, administrators: 21,9%, etc. The greatest demand for such professionals was established in the communities with cognitive tourism potential and in the balneological resorts: 41,5%. Strikingly, the need for training mountain guides, animators and tourist guides has the greatest number of occurrences in the “other specialist education” section. The lowest-rate need for training goes to room attendants (chambermaids): 8,6%, while the percentage for bartenders and waiters varied between 12 and 14%.

ANALYSIS OF THE RESULTS: 

1. There is a pressing need to increase the number of tourism students for the purpose of closing the deficit of professionals in the tourist industry. 
2. There is definitely uneven distribution of qualified tourist staff in Bulgaria. 

3. The greatest shortage and desire to take training is established in the tourist agent and tour operator professions. 
  4. The highest relative share of skilled staff is concentrated in the seaside resorts. 
  5. There is an underestimation of the need to train staff for such positions as chambermaids, waiters and bartenders.

This survey is an illustrative example of a possible territorial competence assessment related to the issue of adequacy of trained staff in the tourist sector. It not only highlights the general need for educated and skilled staff, but also provides information on the highly demanding attitude of the local community towards the quality of education in some specialties. It has been established that the attitude towards some professions, e. g. room attendant, bartender, is less demanding. Parallel with that the survey manifests a highly critical attitude towards the professions of tour operators, tourist agents and administrators. 
We offer a sample of a survey questionnaire for the assessment of the core territorial competencies of tourist guides and tourist agents.  

SURVEY QUESTIONNAIRE INTENDED FOR TOURIST GUIDES AND TOURIST AGENTS OPERATING AT A SPECIFIC DESTINATION IN A TARGET AREA OF THE SHINING MOUNTAINS PROJECT 

1.  NATURAL RESOURCES
1.1   What is typical of the geographic location of Sandanski? 

 (please give at least three characteristics)

1.1.1

1.1.2

1.1.3
1.2  What is the resort of Sandanski popular for? 
(please cross out the wrong answer)
climate



 yes

no
mineral water

           yes

no
water bodies

           yes

no


1.3  Are there nature reserves close to the resort? 
yes 



no 
Note: If the answer is “yes”, please list them: What are their names? Where are they situated? 
1.4. Which is the highest mountain peak close to the resort?

· Name of the peak :

· Altitude of the peak:

· Mountain in which it is situated: 

1.5 List at least three representatives of the flora and fauna typical of  the region 
 Flora:  
1.


2.


3.

 Fauna: 
1.


2.


3.

2.  CULTURAL AND HISTORICALL HERITAGE

2.1 When was the settlement founded? 

2.2  List the names under which the settlement was known in the past
                 2.2.1


       2.2.2


       2.2.3

2.3  What legend is the settlement associated with? 

2.4  Name at least three interesting tourist routes leading to historical and architectural landmarks close to Sandanski
 
2.4.1

2.4.2

2.4.3 

2.4.4

2.5 What is the most well-known cultural event with which you associate the name of Sandanski? 
3.  HEALTH, SPORTS AND WELLNESS 
3.1.  With the treatment of which diseases do you associate the name of Sandanski? (please list at least three groups of diseases) 
3.1.1

3.1.2

3.1.3
3.2.  Which is the closest mountain route for tourists and which waterfall does it lead to?

3.3.  What kinds of sports can visitors practice in Sandanski? 
(please state at least three kinds) 
3.3.1

3.3.2

3.3.3
3.4.  What are the advantages of Sandanski in terms of healthy and balanced nutrition? (please specify at least three types of nutrient groups)
3.4.1

3.4.2

3.4.3

4.  TOURIST FACILITIES 
4.1 List tourist facilities in Sandanski offering health, spa, wellness and sports services. (please identify at least two facilities) 
4.1.1

4.1.2
4.2
List tourist facilities offering spa, wellness and sports services. (please identify at least two such facilities)
4.2.1

4.2.2
4.3
List tourist facilities offering sports tourism services (please identify at least two such facilities)

4.3.1

4.3.2
4.4 Is there a tourist information office in the resort?

(please cross out the wrong answer) 
yes




no

4.5
If the answer is “yes”, do you work actively with it? 
yes




no
. 

5.  INFRASTRUCTURE, SERVICES, ECONOMY 
5.1. Which airport(s) provide(s) services to Sandanski and how far is it (are they) from the resort? 
airport




distance

 airport



distance

 airport



distance

5.2. Is there an emergency hospital or clinic in Sandanski? 


yes



no
5.3  
Do visitors of the resort need any  special immunizations? 


yes 



no 

5.4. 
Is tap water in the town drinkable? 
yes



no
5.5. Which economic sectors provide livelihood to the population of Sandanski? 

(please identify at least three such sectors)

........................................................................................................

........................................................................................................

........................................................................................................

5.6 
According to your judgment, what is the total number of beds in the hospitality sector in Sandanski at present? 
5.6.1 
up to 1200 beds
 
yes


no
5.6.2 
up to 2200 beds

yes


no
5.6.3  over  2200 beds
 
yes


no
5.6.4  over  3000 beds      
 
yes


no
Assessment: The maximum total score is 100 points (100%). Each section can give a maximum of 20 points (hence 5 х 20 = 100). Each person taking the test should get at least 10 points per section in order to pass it. Otherwise they get a zero (0) for that section. The test is regarded as passed if 50 points are collected. 
Test scores:
	1.1.1    1 p.

1.1.2    1 p.

1.1.3    1 p.
	2.1        2 p.
	3.1.1.     2 p.

3.1.2      2 p.

3.1.3.     2 p.
	4.1.1.    2.5 p.
4.1.2     2.5 p.
	5.1   2+1 p.

5.1   2+1 p.

	1.2.       1 p.
             1 p.

             1 p.
	2.2.1      2 p.

2.2.2      2 p.

2.2.3      2 p.
	3.2.        2 p.
	4.2.1     2.5 p.

4.2.2.    2.5 p.
	5.2     2 p.

	1.3.       1 p.
             2+2
	2.3.        2 p.
	3.3.1       2 p
3.3.2.      2 p.
 3.3.3      2 p.
	4.3.1      2.5 p
4.3.2      2.5 p
	5.3.    2 p.

	1.4.          1 p.
                1 p.
                1 p.
	2.4.1.     2 p.

2.4.2.     2 p.

2.4.3      2 p.

2.4.4.     2 p.
	3.4.1.      2 p.
3.4.2       2 p.

3.4.3       2 p.    
	4.4.      2.5 p.
	5.4    2 p.

	1.5.   1+1+1
         1+1+1
	2.5.      2 p.
	
	4.5       2.5 p.
	5.5.1.  2 p.

5.5.2   2 p.

5.5.3   2 p.

	
	
	
	
	5.6.   2 p.


The tests (questionnaires) can be presented in such a way that the person filling them in will be able to choose between two answers, one of which is correct. Another possibility is to give only “yes” or “no” answer to the respective question. 
The assessment can be carried out according to a scale of 1 to 5, which includes:


	Correct answers in %
	Numeric 

assessment
	Narrative assessment 

	from 0% to 15%
	1
	poor

	from 15% to 30%
	2
	fair

	from 30% to 50%
	3
	good 

	from 50% to 75%
	4
	very good

	from 75% to 100%
	5
	excellent


After the test (questionnaire) is completed the data are processed and the respective conclusions are drawn regarding the territorial competence of the representatives of the different professions in tourism, position-holders in local government administration, investors. Measures are planned for conducting training courses in the different areas. They can take the form of post-graduate education, retraining, etc. The format of the education or training is directly dependent on the proposals of the educational and training institutions and on the circumstances of the person that needs training. 
CONTRIBUTION

A successful survey of the territorial competence of municipality personnel, of the staff in the resorts responsible for the development of tourism in a certain area, among the employees directly involved in providing services to tourists, among tour operators, tourist agents and guides, among students and trainees, can yield abundant information about the actual condition of the tourist product and the tourist service in the examined region. This survey can be used as a basis to develop an overall strategy for the development of education in the region, which can underlie successful business in the tourist industry. 
CONCLUSION

An attempt has been made to present the health and wellness territorial competence topic in a succinct way, so that the paper can be used as a concise handbook for practical purposes by professionals in the different spheres of this tourist sector. The focus is primarily on the knowledge of the competence bearers, who are the crucial factor for the successful launching, development and promotion of the tourist product on the market. 
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Questionnaire for the Assessment of Core Territorial Competencies

of

CIVIL SERVANTS, LOCAL GOVERNMENT AND MUNICIPALITY STAFF   


Name of the 

Institution:


Name of the person: 

Age: 


Position: 

Do you have a completed level of education in the area of tourism?
 FORMCHECKBOX 
 Yes 
 FORMCHECKBOX 
 I am studying to acquire such a level now 
 FORMCHECKBOX 
 No

Are you computer literate?
 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 No


Foreign languages: 
NATURAL RESOURCES:
1. What is the destination known for? (1 p.) (p. = point)

 FORMCHECKBOX 
 Climate
 FORMCHECKBOX 
 Mineral water
 FORMCHECKBOX 
 Water bodies
 FORMCHECKBOX 
 Mountain features

2. List 3 characteristics of the geographical location of the region: (3 p.)

1) ...

2) ...

3) ...

3.  Which is the highest mountain top close to the destination and in which mountain is it to be found? (2 p.)

Name of the mountain top: ... Mountain in which it is located: ...
4. Name the closest natural surface water source in the region and 3 attractions it offers: (4 p.)
Name of the water source: ...

1) ...

2) ...

3) ...

5. List 3 unique or rare representatives of the flora and fauna in the region: (3 p.)

1) ...

2) ...

3) ...

6. List 3 natural sights of particular interest (waterfalls, peatlands, old trees, reserves, etc.): (3 p.)

1) ...

2) ...

3) ...

CULTURE AND CULTURAL ACTIVITIES:

7. Since when has the destination existed and under what name was it known in the past? (2 p.)
Year of establishment: ...
Name in the past: ...

8. List 3 interesting historical or architectural highlights close to the destination (churches, castles, historical buildings, monuments, etc.): (3 p.)

1) ...

2) ...

3) ...

9. Which is the most famous cultural event (festivity) the destination is associated with? (1 p.)
Event: ...

10. List 3 museums and exhibitions, which are of interest for the tourists in the region: (3 p.)

1) ...

2) ...

3) ...

11. List 3 cultural attractions the destination is known for (customs, folklore, festivals, local products, gourmet food, legends, entertainment attractions, etc.): (3 p.)

1) ...

2) ...

3) ...

INFRASTRUCTURE:

12. What kinds of transport are developed in the region? (1 p.)

 FORMCHECKBOX 
 motor

 FORMCHECKBOX 
 railway

 FORMCHECKBOX 
 air

 FORMCHECKBOX 
 river

13. Which is the closest airport and how far away is it from the destination? (2 p.)
Airport: ...
Distance in kilometers: ...
14. What is the quality of drinking water? (1 p.)

 FORMCHECKBOX 
 poor

 FORMCHECKBOX 
 good

 FORMCHECKBOX 
 very good

15. Is the region covered by the national mobile phone operators? (1 p.)

 FORMCHECKBOX 
 yes

 FORMCHECKBOX 
 no

 FORMCHECKBOX 
 partially 

16. Is there a possibility for automatic international dialing? (1 p.)

 FORMCHECKBOX 
 yes

 FORMCHECKBOX 
 no

17. Write down the name of a local radio or TV station: (1 p.)
Radio or TV station: ...

18. List 2 colleges and/or universities close to the destination: (2 p.)

1) ...

2) ...

19. Which is the closest emergency hospital/clinic? (1 p.)

 ...
ECONOMIC FACTORS:

20. What is the number of the population living on the territory of the destination? (1 p.)
Number of residents: ...

21. What is the percentage of the employed population living on the territory of the destination? (1 p.)
employed population as % of the total: ...

22. How many people of the employed population are occupied in tourism? (1 p.)
Number of persons occupied in tourism: ...

23. Which is the major economic sector providing living for the population in the region? (1 p.)
Sector: ...

24. List 3 services or businesses that are not offered on the territory of the destination, but are necessary for the development of tourism in the region: (3 p.)

1) ...

2) ...

3) ...

25. List 3 measures used currently to protect the environment: (3 p.)

1) ...

2) ...

3) ...

TOURIST FACILITIES:

26. List 5 tourist facilities offering services in the area of health, sports, spa and/or wellness tourism: (5 p.)
1) ...

2) ...

3) ...

4) ...

5) ...

27. List 2 tour operators or tour information offices in the region of the destination: (2 p.)
1) ...

2) ...

28. Which is the biggest hotel in the region?(1 p.)
Hotel: ...
29. List 3 public catering places (restaurants, cafeterias, fast food places, etc.) offering local gourmet food that meets the healthy nutrition requirements: (3 p.)
1) ...

2) ...

3) ...

HEALTH, SPORTS, SPA AND WELLNESS TOURISM:

30. The treatment of which 3 groups of diseases is associated with the region? (3 p.)
1) ...

2) ...

3) ...

31. What is the comparative advantage of the destination regarding healthy nutrition? (1 p.)
Advantage: ...
32. List 3 kinds of sports that can be practiced by the visitors of the destination: (3 p.)
1) ...

2) ...

3) ...

33. Which is the end point of the closest tourist route?: (1 p.)
End point: ...
34. Indicate which of the listed services in the area of sports, health, spa and wellness tourism are offered in the region: (1 p.)
 FORMCHECKBOX 
 balneotherapy 

 FORMCHECKBOX 
 treatment centres 

 FORMCHECKBOX 
 saunas

 FORMCHECKBOX 
 solarium facilities

 FORMCHECKBOX 
 massages

 FORMCHECKBOX 
 aromatherapy

 FORMCHECKBOX 
 physiotherapy 

 FORMCHECKBOX 
 beauty centres 

 FORMCHECKBOX 
 fitness centres 

CASE STUDY:

Imagine the following situation:

A tourist organization requires from you information on a tourist project in which the municipality participates. 
Write down the name of the project and describe the participation of the municipality in it. 
ANSWER: ...

Questionnaire for the Assessment of Core Territorial Competencies

of

TOUR OPERATORS AND TOURIST INFORMATION OFFICES 


Name of the tour 

operator / tourist
information office:


Name of the person: 

Age: 


Position: 

Do you have a completed level of education in the area of tourism?
 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 I am studying to acquire such a level now
 FORMCHECKBOX 
 No

Are you computer literate?
 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 No


Foreign languages: 
NATURAL RESOURCES:
1. What is the destination known for? (1 p.)

 FORMCHECKBOX 
 Climate
 FORMCHECKBOX 
 Mineral water
 FORMCHECKBOX 
 Water bodies
 FORMCHECKBOX 
 Mountain features

2. List 2 characteristics of the geographical location of the region: (2 p.)

1) ...

2) ...

4.  Which is the highest mountain top close to the destination and in which mountain is it to be found? (2 p.)
5.  Name of the mountain top: ... 
Mountain in which it is located: ...
4.  List the closest natural surface water source in the region and 2 attractions it offers: (3 p.)
Name of the water source: ...

1) ...

2) ...

5. List 2 natural sights of particular interest (waterfalls, peatlands, old trees, reserves, etc.): (2 p.)

1) ...

2) ...

CULTURE AND CULTURAL ACTIVITIES:

5.  Since when has the destination existed and under what name was it known in the past?  (2 p.)
Year of establishment: ...
Name in the past: ...
7. List 2 interesting historical or architectural highlights close to the destination (churches, castles, historical buildings, monuments, etc.): (2 p.)

1) ...

2) ...

8. Which is the most famous cultural event (festivity) the destination is associated with? (1 p.)
Event: ...

9. List 2 museums and exhibitions, which are of interest for the tourists in the region: (2 p.)

1) ...

2) ...

10. List 2 cultural attractions the destination is known for (customs, folklore, festivals, local products, gourmet food, legends, entertainment attractions, etc.): (2 p.)

1) ...

2) ...

INFRASTRUCTURE:

11. What kinds of transport are developed in the region? (1 p.)

 FORMCHECKBOX 
 motor

 FORMCHECKBOX 
 railway

 FORMCHECKBOX 
 air

 FORMCHECKBOX 
 river

12. Which is the closest airport and how far away is it from the destination? (2 p.)
Airport: ...
Distance in kilometers: ...

13. What is the quality of drinking water? (1 p.)

 FORMCHECKBOX 
 poor

 FORMCHECKBOX 
 good

 FORMCHECKBOX 
 very good

14. Is the region covered by the national mobile phone operators? (1 p.)

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No
 FORMCHECKBOX 
 partially

15. Is there a possibility for automatic international dialing? (1 p.)

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No
16. Write down the name of a local radio or TV station: (1 p.)

Radio or TV station: ...

17. List 2 colleges and/or universities close to the destination: (2 p.)

1) ...

2) ...

18. Which is the closest emergency hospital/clinic? (1 p.)

 ...

ECONOMIC FACTORS:

19. What is the number of the population living on the territory of the destination?  (1 p.)
Number of residents : ...

20. Which is the major economic sector providing living for the population in the region? (1 p.)

Sector: ...

21. List 3 services or businesses that are not offered on the territory of the destination, but are necessary for the development of tourism in the region: (3 p.)

1) ...

2) ...

3) ...

22. List 2 agencies or offices, which are your competitors in the tourist sector: (2 p.)

1) ...

2) ...

23. List two partners of your organization in the tourist sector: (2 p.)

1) ...

2) ...

24. Write down 2 advertising media with which you keep in contact: (2 p.)

1) ...

2) ...

25. Suggest 3 ways of advertising the tourist destination: (3 p.)

1) ...

2) ...

3) ...

26. What activities do you undertake to increase the demand for tourist products? (3 p.)

1) ...

2) ...

3) ...

27. Which are the most preferred tourist products offered by the destination? (3 p.)

1) ...

2) ...

3) ...

28. Which of the listed additional services are offered in a package with tourist excursions? (1 p.)

 FORMCHECKBOX 
 guided routes

 FORMCHECKBOX 
 helpful information (brochures, leaflets, maps)

 FORMCHECKBOX 
 luggage transportation services

 FORMCHECKBOX 
 visiting places of tourist interest 

 FORMCHECKBOX 
 combined public transport 

 FORMCHECKBOX 
 sports activities 

 FORMCHECKBOX 
 spa treatments 
TOURIST FACILITIES:

26. List 5 tourist facilities offering services in the area of health, sports, spa and/or wellness tourism: (5 p.)
1) ...

2) ...

3) ...

4) ...

5) ...

28. Which is the biggest hotel in the region? (1 p.)
Hotel: ...

29. List 3 public catering places (restaurants, cafeterias, fast food places, etc.) offering local gourmet food that meets the healthy nutrition requirements: (3 p.)
1) ...

2) ...

3) ...

HEALTH, SPORTS, SPA AND WELLNESS TOURISM:

30. The treatment of which 3 groups of diseases is associated with the region? (3 p.)
1) ...

2) ...

3) ...

31. What is the comparative advantage of the destination regarding healthy nutrition? (1 p.)
Advantage: ...

32. List 3 kinds of sports that can be practiced by the visitors of the destination: (3 p.)
1) ...

2) ...

3) ...
33. Which is the end point of the closest tourist route: (1 p.)
End point: ...

34. Indicate which of the listed services in the area of sports, health, spa and wellness tourism are offered in the region: (1 p.)
 FORMCHECKBOX 
 balneotherapy

 FORMCHECKBOX 
 treatment centres

 FORMCHECKBOX 
 saunas

 FORMCHECKBOX 
 solarium facilities

 FORMCHECKBOX 
 massages

 FORMCHECKBOX 
 aromatherapy

 FORMCHECKBOX 
 physiotherapy

 FORMCHECKBOX 
 beauty centres

 FORMCHECKBOX 
 fitness centres

CASE STUDY:

Imagine the following situation:

A group of foreign tourists arrive on a 5-day excursion. Due to bad weather they cannot leave on the planned day. 
What option will you offer to them so as to make them pleased with their prolonged stay? 

ANSWER: ...

Questionnaire for the Assessment of Core Territorial Competencies of MANAGERS AND HEADS OF MARKETING AND SALES DEPARTMENTS OF TOURIST FACILITIES 

Name of the 
tourist facility:


Name of the person: 

Age: 


Position: 

Do you have a completed level of education in the area of tourism?
 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 I am studying to acquire such a level now
 FORMCHECKBOX 
 No

Are you computer literate?
 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 No


Foreign languages: 
NATURAL RESOURCES:
1. What is the destination known for? (1 p.)

 FORMCHECKBOX 
 Climate
 FORMCHECKBOX 
 Mineral water
 FORMCHECKBOX 
 Water bodies
 FORMCHECKBOX 
 Mountain features

2. List 2 characteristics of the geographical location of the region: (2 p.)

1) ...

2) ...

3. Which is the highest mountain top close to the destination and in which mountain is it to be found? (2 p.)
Name of the mountain top: ... 
Mountain in which it is located: ...
4. List the closest natural surface water source in the region and 2 attractions it offers: (3 p.)
Name of the water source: ...

1) ...

2) ...

5. List 2 natural sights of particular interest (waterfalls, peatlands, old trees, reserves, etc.): (2 p.)

1) ...

2) ...

CULTURE AND CULTURAL ACTIVITIES:

6.  Since when has the destination existed and under what name was it known in the past?  (2 p.)
Year of establishment: ...
Name in the past: ...

7. List 2 interesting historical or architectural highlights close to the destination (churches, castles, historical buildings, monuments, etc.): (2 p.)

1) ...

2) ...

8. Which is the most famous cultural event (festivity) the destination is associated with? (1 p.)
Event: ...

9. List 2 museums and exhibitions, which are of interest for the tourists in the region: (2 p.)

1) ...

2) ...

10. List 2 cultural attractions the destination is known for (customs, folklore, festivals, local products, gourmet food, legends, entertainment attractions, etc.): (2 p.)

1) ...

2) ...

INFRASTRUCTURE:

11. What kinds of transport are developed in the region? (1 p.)

 FORMCHECKBOX 
 motor

 FORMCHECKBOX 
 railway

 FORMCHECKBOX 
 air

 FORMCHECKBOX 
 river

12. Which is the closest airport and how far away is it from the destination? (2 p.)
Airport: ...
Distance in kilometers: ...

13. What is the quality of drinking water? (1 p.)

 FORMCHECKBOX 
 poor

 FORMCHECKBOX 
 good

 FORMCHECKBOX 
 very good

14. Is the region covered by the national mobile phone operators? (1 p.)

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No
 FORMCHECKBOX 
 Partially
15. Is there a possibility for automatic international dialing? (1 p.)

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No
16. Write down the name of a local radio or TV station: (1 p.)

Radio or TV station: ...

17. List 2 colleges and/or universities close to the destination: (2 p.)

1) ...

2) ...

18. Which is the closest emergency hospital/clinic? (1 p.)
Здравно заведение: ...

ECONOMIC FACTORS AND MARKET CONDITIONS:

19. What is the number of the population living on the territory of the destination?  (1 p.)
Number of residents: ...

20. Which is the major economic sector providing living for the population in the region? (1 p.)
Sector: ...

21. What is the amount of the investments in the tourist sector in the area of the destination? (1 p.)
Investments in the tourist sector: ...

22. What is your share in the tourist services market? (1 p.)
Your market share:
23. List 2 services or businesses that are not offered on the territory of the destination, but are necessary for the development of tourism in the region: (2 p.)

1) ...

2) ...

24. List two partners of your organization in the tourist sector: (2 p.)

1) ...

2) ...

25. List 2 advertising media with which you maintain relations: (2 p.)

1) ...

2) ...

26. Suggest 2 ways of advertising the tourist destination: (2 p.)

1) ...

2) ...

27. Divide the guests at your tourist facility into 2 groups of consumers: (2 p.)
1) ...

2) ...

28. What activities do you undertake to increase the demand for tourist products? (2 p.)

1) ...

2) ...

TOURIST FACILITIES:

29. List 5 tourist facilities offering services in the area of health, sports, spa and/or wellness tourism: (5 p.)
1) ...

2) ...

3) ...

4) ...

5) ...

30. List 2 tour operators or tourist information offices in the region of the destination: (2 p.)

1) ...

2) ...

31. Which is the biggest hotel in the region?? (1 p.)
Hotel: ...
32. What is the number of the beds at your tourist facility? (1 p.)
Number of beds: ...

33. List 3 public catering places (restaurants, cafeterias, fast food places, etc.) offering local gourmet food that meets the healthy nutrition requirements: (3 p.)
1) ...

2) ...

3) ...

SPORTS, HEALTH, SPA AND WELLNESS TOURISM:

34. Which are the most highly preferred tourist products that you offer? (2 p.)

1) ...

2) ...

35. What other games and entertainments are offered at your tourist facility: (1 p.)

 FORMCHECKBOX 
 cinema/theater

 FORMCHECKBOX 
 live music
 FORMCHECKBOX 
 disco

 FORMCHECKBOX 
 casino

 FORMCHECKBOX 
 game rooms 
 FORMCHECKBOX 
 billiards hall
 FORMCHECKBOX 
 bowling hall

 FORMCHECKBOX 
 darts

 FORMCHECKBOX 
 computer hall

36. List 2 kinds of sports that you offer and would recommend to your guests: (2 p.)

1) ...

2) ...

37. Is there a child centre at the tourist facility? (1 p.)

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

38. Is there a medical centre at the tourist facility? (1 p.)

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

39. The treatment of which 2 groups of diseases is associated with the region? (2 p.)

1) ...

2) ...

40. List 2 spa or beautifying treatments offered by your spa centre: (2 p.)

1) ...

2) ...

CASE STUDY:

You have to convince potential tourists, visitors and external companies that your tourist facility is unique in something, which is important for them. What distinctive advantage (uniqueness) would you use to advertise your tourist facility and why?

ANSWER: ...

Questionnaire for the Assessment of Core Territorial Competencies of ANIMATORS AND RECEPTIONISTS AT TOURIST FACILITIES 


Name of the  

organizational  

unit:


Name of the person: 

Age: 


Position: 

Do you have a completed level of education in the area of tourism?
 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 I am studying to acquire such a level now
 FORMCHECKBOX 
 No

Are you computer literate?
 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 No


Foreign languages: 
NATURAL RESOURCES:
1. What is the destination known for? (1 p.)

 FORMCHECKBOX 
 Climate
 FORMCHECKBOX 
 Mineral water
 FORMCHECKBOX 
 Water bodies
 FORMCHECKBOX 
 Mountain features

2. List 3 characteristics of the geographical location of the region: (3 p.)

1) ...

2) ...

3) ...

3. Which is the highest mountain top close to the destination and in which mountain is it to be found? (2 p.)
Name of the mountain top: ... 
Mountain in which it is located: ...
2.  List the closest natural surface water source in the region and 2 attractions it offers: (3 p.)
Name of the water source: ...

1) ...

2) ...

5. List 2 natural sights of particular interest (waterfalls, peatlands, old trees, reserves, etc.): (2 p.)

1) ...

2) ...

CULTURE AND CULTURAL ACTIVITIES:

6.  Since when has the destination existed and under what name was it known in the past?  (2 p.)
Year of establishment: ...
Name in the past: ...

7. List 2 interesting historical or architectural highlights close to the destination (churches, castles, historical buildings, monuments, etc.): (2 p.)

1) ...

2) ...

8. Which is the most famous cultural event (festivity) the destination is associated with? (1 p.)
Event: ...

9. List 2 museums and exhibitions, which are of interest for the tourists in the region: (2 p.)

1) ...

2) ...

10. List 2 cultural attractions the destination is known for (customs, folklore, festivals, local products, gourmet food, legends, entertainment attractions, etc.): (2 p.)

1) ...

2) ...

INFRASTRUCTURE:

11. What kinds of transport are developed in the region? (1 p.)

 FORMCHECKBOX 
 motor

 FORMCHECKBOX 
 railway

 FORMCHECKBOX 
 air

 FORMCHECKBOX 
 river

12. Which is the closest airport and how far away is it from the destination? (2 p.)
Airport: ...
Distance in kilometers: ...

13. What is the quality of drinking water? (1 p.)

 FORMCHECKBOX 
 poor

 FORMCHECKBOX 
 good

 FORMCHECKBOX 
 very good

14. Is the region covered by the national mobile phone operators? (1 p.)

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No
 FORMCHECKBOX 
 Partially
15.  Is there a possibility for automatic international dialing? (1 p.)

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No
16. Write down the name of a local radio or TV station: (1 p.)

Radio or TV station: ...

17. List 2 colleges and/or universities close to the destination: (2 p.)

1) ...

2) ...

18. Which is the closest emergency hospital/clinic? (1 p.)

 ...

TOURIST FACILITIES:

19. List 5 tourist facilities offering services in the area of health, sports, spa and/or wellness tourism: (5 p.)
1) ...

2) ...

3) ...

4) ...

5) ...

20. List 2 tour operators or tourist information offices in the region of the destination: (2 p.)

1) ...

2) ...

21. Which is the biggest hotel in the region?? (1 p.)
Hotel: ...

22. What is the number of the beds at your tourist facility? (1 p.)

Number of beds: ...

23. Suggest 3 ways of advertising your tourist facility: (3 p.)

1)

2)

3)

24. List 3 public catering places (restaurants, cafeterias, fast food places, etc.) offering local gourmet food that meets the healthy nutrition requirements: (3 p.)
1) ...

2) ...

3) ...
SPORTS, HEALTH, SPA AND WELLNESS TOURISM:

25. Which are the most highly preferred tourist products that you offer? (2 p.)

1) ...

2) ...

26. Which of the listed kinds of sports are offered at your tourist facility?: (1 p.)

 FORMCHECKBOX 
 water sports

 FORMCHECKBOX 
 air sports

 FORMCHECKBOX 
 horse riding

 FORMCHECKBOX 
 biking

 FORMCHECKBOX 
 winter sports

27. List 3 kinds of sports that you offer and would recommend to your guests: (3 p.)

1) ...

2) ...

3) ...

28. Which is the end point of the closest tourist route: (1 p.)
End point: ...

29. . What other games and entertainments are offered at your tourist facility: (1 p.)

 FORMCHECKBOX 
 cinema/theater
 FORMCHECKBOX 
 live music
 FORMCHECKBOX 
 disco
 FORMCHECKBOX 
 casino

 FORMCHECKBOX 
 game rooms
 FORMCHECKBOX 
 billiards hall
 FORMCHECKBOX 
 bowling hall
 FORMCHECKBOX 
 darts
 FORMCHECKBOX 
 computer hall
30. Is there a child centre at the tourist facility? (1 p.)

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

31. Is there a medical centre at the tourist facility? (1 p.)

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

32. The treatment of which 3 groups of diseases is associated with the region? (3 p.)

1) ...

2) ...

3) ...

33. List 3 spa or beautifying treatments offered by your spa centre: (3 p.)

1) ...

2) ...

3) ...

34. List 3 beautifying treatments that you offer to your guests: (3 p.)

1) ...

2) ...

3) ...

CASE STUDY:

Imagine the following situation: 

A family of tourists (a husband, a wife and a child) asks you to suggest individual activities for each of them. What would you recommend to the husband, to the wife and to the child separately, so as to be sure that they will be satisfied?

ANSWER: ...

Questionnaire for the Assessment of Core Territorial Competencies of STAFF AND RECEPTIONISTS AT SPA CENTRES 


Name of the  

tourist facility:


Name of the person: 

Age: 


Position: 

Do you have a completed level of education in the area of tourism?
 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 I am studying to acquire such a level now
 FORMCHECKBOX 
 No

Are you computer literate?
 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 No

Foreign languages: 
NATURAL RESOURCES:
1. What is the destination known for? (1 p.)

 FORMCHECKBOX 
 Climate
 FORMCHECKBOX 
 Mineral water
 FORMCHECKBOX 
 Water bodies
 FORMCHECKBOX 
 Mountain features

2. List 2 characteristics of the geographical location of the region: (2 p.)

1) ...

2) ...

3. Which is the highest mountain top close to the destination and in which mountain is it to be found? (2 p.)
Name of the mountain top: ... 
Mountain in which it is located: ...
4. List the closest natural surface water source in the region and 2 attractions it offers: (3 p.)

Name of the water source: ...

1) ...

2) ...

5. List 2 natural sights of particular interest (waterfalls, peatlands, old trees, reserves, etc.): (2 p.)

1) ...

2) ...

CULTURE AND CULTURAL ACTIVITIES:

6. Since when has the destination existed and under what name was it known in the past?  (2 p.)
Year of establishment: ...
Name in the past: ...

7. Which is the most famous cultural event (festivity) the destination is associated with? (1 p.)

Event: ...

8. List 2 cultural attractions the destination is known for (customs, folklore, festivals, local products, gourmet food, legends, entertainment attractions, etc.): (2 p.)

1) ...

2) ...

INFRASTRUCTURE:

9. What is the quality of drinking water? (1 p.)

 FORMCHECKBOX 
 poor

 FORMCHECKBOX 
 good

 FORMCHECKBOX 
 very good

10. Which is the closest emergency hospital/clinic? (1 p.)

...

TOURIST FACILITIES:

11. List 5 tourist facilities offering services in the area of health, sports, spa and/or wellness tourism: (5 p.)
1) ...

2) ...

3) ...

4) ...

5) ...

12. List 2 tour operators or tourist information offices in the region of the destination: (2 p.)

1) ...

2) ...

13. Which is the biggest hotel in the region? (1 p.)
Hotel: ...
14. What is the number of the beds at your tourist facility? (1 p.)
Number of beds: ...

15. Suggest 3 ways of advertising your tourist facility: (3 p.)

1)

2)

3)

16. List 3 public catering places (restaurants, cafeterias, fast food places, etc.) offering local gourmet food that meets the healthy nutrition requirements: (3 p.)
1) ...

2) ...

3) ...

SPORTS, HEALTH, SPA AND WELLNESS TOURISM:

17. Is there a medical centre at the tourist facility? (1 p.)

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

18. The treatment of which 3 groups of diseases is associated with the region? (3 p.)

1) ...

2) ...

3) ...

19. List 3 curative properties of the mineral water in the region of the destination: (3 p.)

1) ...

2) ...

3) ...

20. Write down one new tendency in spa and wellness services: (1 p.)

A new spa and wellness tendency: ...

21. What new procedures would you recommend for your spa centre: (3 p.)

1) ...

2) ...

3) ...

22. Indicate the type of equipment available at you spa centre: (1 p.)

 FORMCHECKBOX 
 steam bath unit

 FORMCHECKBOX 
 sauna

 FORMCHECKBOX 
 hydro massage bathtubs
 FORMCHECKBOX 
 ice cabin 

 FORMCHECKBOX 
 massage beds
 FORMCHECKBOX 
 relaxation beds
 FORMCHECKBOX 
 pool

 FORMCHECKBOX 
 fitness facilities

 FORMCHECKBOX 
 cosmetic equipment
23. List 5 spa or beautifying treatments offered by your spa centre: (5 p.)

1) ...

2) ...

3) ...

4) ...

5) ...

24. List 5 beautifying treatments that you recommend to your guests: (5 p.)

1) ...

2) ...

3) ...

4) ...

5) ...

CASE STUDY:

Imagine the following situation: 

An elderly lady suffering from an arthro rheumatic disease visits your spa centre. What treatments will you recommend to her and why?

ANSWER: ...
Questionnaire for the Assessment of Core Territorial Competencies of PERSONS IN CHARGE OF SPORTS AT TOURIST FACILITIES 


Name of the tourist 

facility 


Name of the person: 

Age: 


Position: 

Do you have a completed level of education in the area of tourism?
 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 I am studying to acquire such a level now
 FORMCHECKBOX 
 No

Are you computer literate?
 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 No


Foreign languages: 
NATURAL RESOURCES:
1. What is the destination known for? (1 p.)

 FORMCHECKBOX 
 Climate
 FORMCHECKBOX 
 Mineral water
 FORMCHECKBOX 
 Water bodies
 FORMCHECKBOX 
 Mountain features

2. List 2 characteristics of the geographical location of the region: (2 p.)

1) ...

2) ...

3. Which is the highest mountain top close to the destination and in which mountain is it to be found? (2 p.)
Name of the mountain top: ... 
Mountain in which it is located: ...
4. List the closest natural surface water source in the region and 2 attractions it offers: (3 p.)
Name of the water source: ...

1) ...

2) ...

5. List 2 natural sights of particular interest (waterfalls, peatlands, old trees, reserves, etc.): (2 p.)

1) ...

2) ...

CULTURE AND CULTURAL ACTIVITIES:

6. Since when has the destination existed and under what name was it known in the past?  (2 p.)
Year of establishment: ...
Name in the past: ...

7. Which is the most famous cultural event (festivity) the destination is associated with? (1 p.)
Event: ...

8. List 2 cultural attractions the destination is known for (customs, folklore, festivals, local products, gourmet food, legends, entertainment attractions, etc.): (2 p.)

1) ...

2) ...

INFRASTRUCTURE:

9. What kinds of transport are developed in the region? (1 p.)

 FORMCHECKBOX 
 motor
 FORMCHECKBOX 
 railway
 FORMCHECKBOX 
 air
 FORMCHECKBOX 
 river
10. Is there developed infrastructure for walking tourism (paths, signs, maps)? (1 p.)

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No
 FORMCHECKBOX 
 partially
11. What is the quality of drinking water? (1 p.)

 FORMCHECKBOX 
 poor

 FORMCHECKBOX 
 good

 FORMCHECKBOX 
 very good

12. Which is the closest emergency hospital/clinic? (1 p.)

 ...

TOURIST FACILITIES:

13. List 5 tourist facilities offering services in the area of health, sports, spa and/or wellness tourism: (5 p.)
1) ...

2) ...

3) ...

4) ...

5) ...

14. What is the number of the beds at your tourist facility? (1 p.)
Number of beds: ...

15. Which is the biggest hotel in the region?? (1 p.)
Hotel: ...
16. List 2 tour operators or tourist information offices in the region of the destination: (2 p.)

1) ...

2) ...

17. Suggest 3 ways of advertising your tourist facility: (3 p.)

1)

2)

3)

18. List 3 public catering places (restaurants, cafeterias, fast food places, etc.) offering local gourmet food that meets the healthy nutrition requirements: (3 p.)
1) ...

2) ...

3) ...

SPORTS, HEALTH, SPA AND WELLNESS TOURISM:

19. Which of the listed kinds of sports are offered at your tourist facility?: (1 p.)

 FORMCHECKBOX 
 water sports
 FORMCHECKBOX 
 air sports
 FORMCHECKBOX 
 horse riding
 FORMCHECKBOX 
 biking
 FORMCHECKBOX 
 winter sports
20. List 3 kinds of sports that you offer and would recommend to your guests: (3 p.)

1) ...

2) ...

3) ...

21. Indicate which of the listed water sports are offered in the area of the destination: (1 p.)

 FORMCHECKBOX 
 fishing
 FORMCHECKBOX 
 water skiing 
 FORMCHECKBOX 
 canoe kayaking 
 FORMCHECKBOX 
 rafting

 FORMCHECKBOX 
 windsurfing

22. List 3 mountain sports that are offered on the territory of the destination: (3 p.)

1) ...

2) ...

3) ...

23. Outline 5 interesting tourist routes: (5 p.)

1) ...

2) ...

3) ...

4) ...

5) ...

24. Which is the end point of the closest tourist route: (1 p.)
End point: ...

25. List 3 winter sports preferred by the tourists in the region: (3 p.)

1) ...

2) ...

3) ...

26. Is biking tourism developed in the region? (1 p.)

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

27. Suggest 3 sports courses or activities in the area of the destination: (3 p.)

1) ...

2) ...

3) ...

28. Is there a medical centre at the tourist facility? (1 p.)

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

29. The treatment of which 3 groups of diseases is associated with the region? (3 p.)

1) ...

2) ...

3) ...

CASE STUDY:

Imagine the following situation: 

Two foreign tourists are willing to go mountaineering without a guide. Give them information about the current conditions in the mountain and the contact data of the Mountain Rescue Service in case they need assistance. 
ANSWER: ...

Questionnaire for the Assessment of Core Territorial Competencies of KITCHEN STAFF / CHEFS AT CATERING FACILITIES 


Name of the  
catering  

facility:

Name of the person: 

Age: 


Position: 

Do you have a completed level of education in the area of tourism?
 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 I am studying to acquire such a level now
 FORMCHECKBOX 
 No

Are you computer literate?
 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 No


Foreign languages: 
NATURAL RESOURCES:
1. What is the destination known for? (1 p.)

 FORMCHECKBOX 
 Climate
 FORMCHECKBOX 
 Mineral water
 FORMCHECKBOX 
 Water bodies
 FORMCHECKBOX 
 Mountain features

2. List 2 characteristics of the geographical location of the region: (2 p.)

1) ...

2) ...

3. List 4 types of crops grown in the area of the destination: (4 p.)

1) ...

2) ...

3) ...

4) ...

CULTURE AND CULTURAL ACTIVITIES:

4. Write down the name of a local dish, which is associated with a well-known culinary event/festivity: (2 p.)
Local dish: ...

5. Are there wineries in the region? (2 p.)

 FORMCHECKBOX 
 Yes, there are. Number of wineries: ...
 FORMCHECKBOX 
 No, there are no wineries.

INFRASTRUCTURE:

6. What is the quality of drinking water? (1 p.)

 FORMCHECKBOX 
 poor

 FORMCHECKBOX 
 good

 FORMCHECKBOX 
 very good

7. Which is the closest emergency hospital/clinic? (1 p.)

 ...

TOURIST FACILITIES:

8. List 2 tourist facilities offering services in the area of health, sports, spa and/or wellness tourism: (2 p.)
1) ...

2) ...

9. Suggest 3 ways of advrtising your tourist facility: (3 p.)

1)

2)

3)

10. List 3 public catering places (restaurants, cafeterias, fast food places, etc.) offering local gourmet food that meets the healthy nutrition requirements: (3 p.)
1) ...

2) ...

3) ...

HEALTH AND HEALTHY NUTRITION:

11. The treatment of which 3 groups of diseases is associated with the region? (3 p.)

1) ...

2) ...

3) ...

12. List 3 types of food that should be included in one’s daily menu: (3 p.)

1) ...

2) ...

3) ...

13. List 2 types of food that are rich in vitamin C: (2 p.)

1) ...

2) ...

14. List 3 types of healthy breakfast offered at your restaurant / catering facility: (3 p.)

1) ...

2) ...

3) ...

15. List 3 healthy soft drinks: (3 p.)

1) ...

2) ...

3) ...

16. List 3 local wines that you would recommend to your clients: (3 p.)

1) ...

2) ...

3) ...

CASE STUDY:

Imagine the following situation: 

A client of your catering facility asks you to recommend to him healthy food consistent with the needs of the human body when practicing sports. Write down an exemplary menu, including an appetizer, a main course and a dessert. 
ANSWER: ...

               
Questionnaire for Assessment by Visitors

Gender:      FORMCHECKBOX 
 male      FORMCHECKBOX 
 female


Age: 


State: 


City/town/village: 


Profession: 

What is the purpose of your stay?

 FORMCHECKBOX 
 relaxation

 FORMCHECKBOX 
 sport

 FORMCHECKBOX 
 medical treatment

 FORMCHECKBOX 
 work

 FORMCHECKBOX 
 training

 FORMCHECKBOX 
 other

What kinds of transportation did you use during your travel? 
 FORMCHECKBOX 
 airplane

 FORMCHECKBOX 
 train

 FORMCHECKBOX 
 bus

 FORMCHECKBOX 
 car

 FORMCHECKBOX 
 other

How did you learn about the destination?

 FORMCHECKBOX 
 from a friend
 FORMCHECKBOX 
 advertisement or article
 FORMCHECKBOX 
 travel agency

 FORMCHECKBOX 
 other

What criteria did you use to choose the destination ?

 FORMCHECKBOX 
 location

 FORMCHECKBOX 
 environment

 FORMCHECKBOX 
 climate

 FORMCHECKBOX 
 price

 FORMCHECKBOX 
 healthy food

 FORMCHECKBOX 
 medical and spa services 
 FORMCHECKBOX 
 excursions

 FORMCHECKBOX 
 sports and exercise

 FORMCHECKBOX 
 other

How many times a year do you go on vacations?

 FORMCHECKBOX 
 1

 FORMCHECKBOX 
 2

 FORMCHECKBOX 
 3

 FORMCHECKBOX 
 more

 FORMCHECKBOX 
 none 
In your opinion, what was the quality of the following facilities:
	Rented rooms
	 FORMCHECKBOX 
 ( excellent
	 FORMCHECKBOX 
 very good
	 FORMCHECKBOX 
 good
	 FORMCHECKBOX 
 satisfactory
	 FORMCHECKBOX 
 (

	Restaurants
	 FORMCHECKBOX 
 ( excellent
	 FORMCHECKBOX 
 very good
	 FORMCHECKBOX 
 good
	 FORMCHECKBOX 
 satisfactory
	 FORMCHECKBOX 
 (

	Healthy food
	 FORMCHECKBOX 
 ( excellent
	 FORMCHECKBOX 
 very good
	 FORMCHECKBOX 
 good
	 FORMCHECKBOX 
 satisfactory
	 FORMCHECKBOX 
 (

	Mineral baths and care 
	 FORMCHECKBOX 
 ( excellent
	 FORMCHECKBOX 
 very good
	 FORMCHECKBOX 
 good
	 FORMCHECKBOX 
 satisfactory
	 FORMCHECKBOX 
 (

	Medical care 
	 FORMCHECKBOX 
 ( excellent
	 FORMCHECKBOX 
 very good
	 FORMCHECKBOX 
 good
	 FORMCHECKBOX 
 satisfactory
	 FORMCHECKBOX 
 (

	Sports events 
	 FORMCHECKBOX 
 ( excellent
	 FORMCHECKBOX 
 very good
	 FORMCHECKBOX 
 good
	 FORMCHECKBOX 
 satisfactory
	 FORMCHECKBOX 
 (

	Excursions
	 FORMCHECKBOX 
 ( excellent
	 FORMCHECKBOX 
 very good
	 FORMCHECKBOX 
 good
	 FORMCHECKBOX 
 satisfactory
	 FORMCHECKBOX 
 (

	Permanent attractions 
	 FORMCHECKBOX 
 ( excellent
	 FORMCHECKBOX 
 very good
	 FORMCHECKBOX 
 good
	 FORMCHECKBOX 
 satisfactory
	 FORMCHECKBOX 
 (

	Special events 
	 FORMCHECKBOX 
 ( excellent
	 FORMCHECKBOX 
 very good
	 FORMCHECKBOX 
 good
	 FORMCHECKBOX 
 satisfactory
	 FORMCHECKBOX 
 (

	Your overall stay 
	 FORMCHECKBOX 
 ( excellent
	 FORMCHECKBOX 
 very good
	 FORMCHECKBOX 
 good
	 FORMCHECKBOX 
 satisfactory
	 FORMCHECKBOX 
 (


Thank you for completing the questionnaire!

Questionnaire for Assessing Education:

Name of the  
educational 

establishment

City/Town: 

What major tourist subjects are taught at your educational establishment?
1) ...

2) ...

3) ...

4) ...

5) ...

6) ...

7) ...

8) ...

9) ...

10) ...

What is the number of the persons majoring in the subjects listed above?

Number of persons: 

What foreign languages are studied at your educational establishment:
1) ...

2) ...

3) ...

4) ...

5) ...

Do students acquire computer literacy at your educational establishment?

 FORMCHECKBOX 
 Yes 

 FORMCHECKBOX 
 No

What forms of tourism education does your educational establishment offer (regular, extra-mural/by correspondence, distance, etc.)?

1) ...

2) ...

3) ...

4) ...

5) ...

How many lecturers qualified in the area of tourism are there in your educational establishment? 
Qualified lecturers: ...
Are there well-known individuals, who have graduated your educational establishment?

1) ...

2) ...

3) ...

With which institutions and/or organizations do you maintain contacts in relation to your alumni in the area of tourism?
1) ...

2) ...

3) ...

In your opinion, for which of the following professions there are training needs in the tourist sector? 
 FORMCHECKBOX 
 administrators
 FORMCHECKBOX 
 tourist agents 
 FORMCHECKBOX 
 guides

 FORMCHECKBOX 
 managers and market researchers 
 FORMCHECKBOX 
 receptionists and animators 

 FORMCHECKBOX 
 spa centre staff 
 FORMCHECKBOX 
 sports instructors 
Analysis











Education 








Knowledge of people in H&W sector





(factors)








Local authorities and municipalities 





Territorial competencies 





Leadership 


competence








Management competence








Functional 


competence





Leadership 
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